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The article analyzes the peculiarities of tourism
bachelor students’ preparation for their profes-
sional interaction with the target customers by
the means of interactive teaching methods.
The effectiveness of the use of basic interac-
tive teaching methods (discussions, business
games, round tables, brainstorming, project’s
method and case method) and the purpose of
their application are determined, practical imple-
mentation is described and the results are pre-
dicted. The results of teachers’ questionnaire
and interviews with them concerning interactive
methods of teaching application are presented. It
is emphasized that the combination of interactive
methods and their integration may vary depend-
ing on the modern technologies used, the devel-
opment of tourism business and management,
educational reforms, etc.
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Y cmammi npoaHasiizosaHo 0cobsiusocmi Mio2o-
mosku bakasiaspig i3 mypusmy 00 rpochecitiHoi
B3aeMO0il i3 K/lieHmamu 3acobamu  iHmepak-
MUBHUX MemoOi8 HasgyaHHs1. BUusHa4YeHo ehek-
MUBHICMb BUKOPUCMaHHSI OCHOBHUX IHMepakK-
MmusHUX MemodiB Hag4aHHS1: Auckycil, 0inosux
ieop, kpyesux cmosig, Memody «MO3KOBO2O
wmypmy», Memody rpoeKkmis ma kelic-Memoay,
yinli X 3acmocysaHHsl, OfucaHo MpPaKmMuyHy
peanizayito ma Cripo2HO308aHO  pesy/ibmam.
HasedeHo rnidcyMKu aHKemysaHHs1 BUKk/1adaqis
ma 6eciou 3 HUMU w000 3acmocyBaHHsI iHmep-
aKmugHUX Memooi8 Has4aHHsI. [TiOKpPeceHo,

Wo CyKyrHicmb IHmepakmusHUX Memodis ma
IX MoeOHaHHs1 MOXe 3MiHI0BamUCs 3a/1EXHO BIi0
3arnpoBadeHHs1 HOBIMHIX mexHosioail, po3-
BUMKY MypuUCMUYHO20 6I3HECY ma MEeHEOX-
MeHmY, 0CBIMHIX peghopm mowjo.

KniouoBi cnosa: iHmepakmusHi - Memoou
Has4aHHs1, bakasiasp i3 mypusmy, npogpeciiiHa
nideomoska, npogpecitiHa B3aeMOOis], Crioxusadi
MypPUCMUYHUX foCTye.

B cmambe rpoaHa/iu3upoBaHbl 0COGEHHOCMU
10020MoBKU bakasiaspos mypusma K npogec-
CUOH&/TbHOMY B83aUMOOeUCmBUI0 C K/lueHmamu
cpedcmBamMu  UHMEPaKmMUBHbIX ~ Memooos
06yyeHusi.  OnpedesieHa  aghchekmusHOCMb
UCrO/Ib30BaHUSI  OCHOBHbIX UHMEPAKMUBHbIX
Memodos  06yueHusi:  ouckyccul, 0e/108bIX
uep, Kpye/bix CmMosio8, Memoda «M03208020
wmypma», Memooda npoekmos U kelic-Memooa,
Ue/iu Ux MpUMEHEHUS, OnucaHbl npakmuyeckast
peasiuzayusi U rpoHo3upyembIl pesysibmam.
lpedcmagneHbl umoau aHKemupoBaHusi npe-
rnodasamerneli u 6ecedbl C HUMU 0 BOMPOCY
MPUMEHEHUST UHMepaKmusHbIX Memodos 0by-
ueHusi.  [1o04YepkHymo, 4Ymo  COBOKYNHOCMb
UHMepakmuBHbIX Memodos U UX coyemaHue
MOXem MeHsIMbCS 8 3aBUCUMOCMU Om BHedpe-
Husi Hogeliwux mexHosiozud, pa3sumusi mypu-
cmuyeckoz2o busHeca U MeHedxMeHma, obpa-
308ame/IbHbIX peghopm U m. 1.

KntoueBble cnoBa: uHmMepakmusHble Memoosb!
06yyeHusi, 6akasasp mypusma, npogeccuo-
Ha/lbHasi Mo020moskKa, nPogheccuoHasIbHoe 83a-
umodelicmaue, mompebumesiu mypucmu4YecKux

yenye.

Statement of the problem. The changes tak-
ing place in the system of higher education due to
the process of Ukrainian integration in the Euro-
pean Community produce continuous improvement
of the professional preparation of tourism bachelor
students, their competitiveness on the national and
international labor markets, the key indicator of which
is the effective professional interaction with tourism
service consumers. An effective means of develop-
ing skills of such interaction is interactive teaching
methods. The relevance of the issue of the interac-
tive methods’ implementation is caused by the gap
between theoretical and practical training that needs
to be bridged.

Analysis of relevant research. Theoretical
aspects and ways of tourism education improvement
are highlighted in the researches by A. Vindiuk, M. Mal-
ska, L. Knodel, V. Lozovetska, L. Sakun, T. Sokol,
V. Fedorchenko, H. Tsekhmistrova, G. Shchuka,
V. Oboznyi and others. Problems of the educational
process organization in the institutions of tourism are
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disclosed in the works of O. Bahlai, I. Zakordonets,
T. Zubekhina, O. Liubitseva, M. Malska, N. Fomenko,
H. Tsekhmistrova and others. However, the issue of
the effective application of training interactive meth-
ods in the professional preparation of tourism bache-
lor students for their professional interaction with cus-
tomers currently is not studied thoroughly.

The aim of the article is to provide a theoretical
analysis of the tourism bachelors’ preparion for their
professional interaction with clients by means of inter-
active teaching methods and to present the results of
the teachers’ questionnaires regarding the problem.

Presentation of the results. Modernization of
higher education should be aimed at providing sci-
entifically grounded changes in the preparation of
tourism bachelors, taking into account domestic and
foreign experience, the search for the new methods
and forms of training and education of highly quali-
fied professionals. Currently, tourism bachelors must
have a deep understanding of the role of professional
interaction in the business, scientific and professional
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spheres, and within the coordination of professional
dialogic communication; be able to freely hold pro-
fessional dialogue with clients; muster methods of
conducting an unprepared professionally directed
dialogue, supporting their own statements and ideas.

The use of interactive teaching methods is widely
used in the future tourism employees’ preparation.
According to L. Vyhotskyi, interactive methods are
based on dialogical communication between the
teacher and the students and the students them-
selves. Communicative abilities, the ability to solve
problems collectively, and, most importantly, to
develop the language of students are reinforced in
the process of dialogue [2, p. 30].

A. Smolkin defines “interactive methods of teach-
ing” as the means of activation of students’ educational
and cognitive activity which induces them to active
mental and practical activity in the process of practic-
ing the material when not only the teacher is an active
participant, but so do the students [12, p. 30].

Concerning the essence of the concept of “inter-
active teaching methods”, the scholars have differ-
ent points of views, understanding them as methods
based on the interaction of those who learn from
each other [3]; “pedagogical interaction with a high
level of active communication of its participants, <...>
exchange of activities, change and variety of their
types, forms and methods, purposeful reflection by
the participants in their activities and interaction”
[7, p. 19]; the process of active cognition based on
interaction, dialogue of equal subjects — the teacher
and students, in case of a common goal of learning
presence, intended result, taking into concideration
the subjective experience of each student, occurring
in psychologically comfortable conditions as well as
in the atmosphere of mutual support, co-creation and
cooperation [10].

Interactive methods are based on the students’
interaction, with their environment, learning environ-
ment, the psychology of human relationships and
interaction, and they are understood as a common
process of perception, where knowledge is acquired
in the collaborative activity through the dialogue and
polylogue [13].

Since the development is an internal and personal
process regulated by the student (self-development),
the main function of the teacher in interactive learning
is to create the optimal conditions for the student’s
self-development, as well as to develop his/her per-
sonality, subjectivity, and correcting this process, “for
the purpose of a person’s development — a subject of
their own strategy of life” [7, p. 35].

Implementation of interactive methods in the edu-
cational process provides simulation of multilateral
communication which involves taking into account
thoughts, points of views, interaction participants’
ideas. Students are given the opportunity to analyze
a wide range of professional issues that are studied;

to actualize their needs for self-realization and to feel
as effective participants in the educational process;
to give each participant a unique chance to make a
contribution to common goals, are irreplaceable for
the success of the whole group. The advantages of
interactive teaching methods are that they allow each
participant to have their own points of views on solv-
ing a problem that may have several ways of coping
with it; “students are involved in collective creative
activity, meaningful communication and interaction,
division of labor among the group members; mutual
learning and mutual control are carried out” [1, p. 13].

Thoughtful usage of a variety of interactive teach-
ing methods during the learning process organiza-
tion in higher school institutions, their harmonious
combination with the other active and traditional
didactic methods, according to M. Perets, O. Pome-
tun, “removes nervous tension, allows a student to
change the “usual” forms of activity, focus on the
major problems which require continuous attention”
[9, p. 58-59].

The implementation of interactive teaching meth-
ods in the learning process is based on the following
principles of interaction: multilateral communication;
students’ interaction and mutual learning; joint edu-
cational activity with the appropriate changes of the
roles and functions of students and teachers.

At the same time, the patterns of the use of inter-
active learning technologies are elaborated in detail
by O. Sichkaruk: deepening the motivation of learn-
ing, the gradual introduction of interactive methods
into the learning process (from simple to the most
complex), interactive methods should be used in
combination with the other methods of knowledge
formation, with active and independent work of stu-
dents, the use of interactive methods should create a
certain system, a technology that has adequate logic
of implementation, an algorithm for increasing com-
plexity; the principle of the relevance of knowledge
and their connection with the modern socio-economic
life of the country and the world; effective implemen-
tation of interactive technologies directly depends on
the teacher’s professionalism; the presence of part-
nership relations between the teacher and students,
the absence of an authoritarian imposition of teach-
er’s opinion [11, p. 21].

N. Zakordonets evaluated the feasibility of intro-
ducing practically oriented teaching technologies in
the preparation program of future tourism employees.
They are: team work, proximity to real experience
with the help of role-plays created on the basic fea-
tures of tourism companies; ensuring the organiza-
tion of professional training, based on the joint activ-
ity of educational institutions and enterprises of the
tourism industry using the means of the dual system;
students’ participation in internship programs abroad,
transnational and international projects; improvement
of professional skills at the workplace; an increase
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in the extracurricular components of educational pro-
grams that will facilitate the educational process per-
sonalization; enreaching professional competence in
the field of foreign languages through bilingual teach-
ing of business disciplines; providing higher univer-
sity autonomy concerning the desighn of educational
and professional training programs; transformation of
the preparation content; diversification of directions
and specialties within the tourism sphere [5, p. 143].

The above mentioned allows us to consider inter-
active methods of teaching in tourism as a system of
ways of knowledge realization in the process of for-
mation of certain skills and skills of tourism profes-
sionals using active interaction, multilateral commu-
nication, cooperation between students and teachers
which ensures the achievement of the proper level of
learning, active perception, self-realization and stu-
dents’ self-development.

Consequently, such technologies require a high
level of interaction. It should be also mentioned that
achieving the proper result in the process of tourism
bachelor students’ preparation is not possible without
the use of professionally-oriented discussions, busi-
ness games, which deal with the relevant and inter-
esting questions for students, role-play games that
enable students to practice roles that may be needed
in future tourism work.

The analysis of scientific literature has shown
that in the last decade the problems of using inter-
active teaching methods, identifying their possibilities
for communicative preparation of tourism bachelors
have attracted the attention of many scholars and
teachers of higher educational institutions.

The effectiveness of preparing future employees
for professional interaction is of a particular impor-
tance in the tourism students preparation process
since the professional interaction with tourist service
customers is a major component of their future pro-
fessional activities.

We would like to note that under the notion of
“professional interaction with tourist service consum-
ers” we mean a purposeful dynamic process of direct
or indirect influence on people who intend to order,
order or use separate or complex services of the tour-
ism industry subjects [4, p. 25].

While teaching subjects, a teacher needs to cre-
ate the special environment in which the use of inter-
active teaching methods is ensured. In the process of
tourism bachelors’ prepararion for their professional
interaction with tourism service consumers, mostly
were used discussions, business games, round
tables, “brainstorming”, the method of projects, case
method, etc.

The discussion is the interaction between the
teacher and students, the free exchange of thoughts,
ideas and points of views on the issues under inves-
tigation. It enlivens the educational process, activates
the cognitive activity of the audience and, most impor-
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tantly, allows the teacher to manage the collective opin-
ion of the group, using it in order to persuade, change
negative attitudes and incorrect thoughts of some stu-
dents. For example, the discussion on “Personality
gualities that are important for effective professional
interaction with travel service consumers” (Table 1).

Business game is a simulation of real activity in a
specially created problematic situation. Its elements
are reality design, conflict situation, activity of par-
ticipants, suitable psychological climate, and profes-
sional interaction used to find the solution of problems
made up at the beginning of the game. The use of
business games during the studying process allows
students to make decisions in the context of artifi-
cially created conflict situations, defend their points
of view, develop teamwork skills and among the team
members of the game, and receive the results within
a rather limited period of time. For example, the busi-
ness game “Organization of effective professional
interaction in the tourism industry” (Table 1).

Round table — a method of conducting a lesson
that enables tourism students bachelor to be able
to express their thoughts, justify their point of view,
substantiate the proposed solutions and support their
beliefs. At the same time, there is the consolidation
of available information and independent work skills
with additional material, as well as revealing gaps in
theoretical knowledge, which raises the questions
for discussion. For example, the theme of the round
table “Conflict and stressful situations in the field of
tourism” (Table 1).

Brainstorming is an effective method of collective
discussion, finding solutions in the process of group
sharing their opinions without criticism. It gives the
opportunity to speak for a large number of students
during the short period of time, which is a prerequisite
for coming up with an optimal solution. The method of
brainstorming is aimed at developing students’ ability
to generate new extraordinary ideas of positive inter-
action with clients. For example, brainstorming on the
topic “Conflict is <...>" (Table 1).

The projects method is a set of methods and
means of learning that involves acquiring knowl-
edge through planning and implementation of prac-
tical tasks (projects) that are gradually becoming
more complex. The basis of the method is the devel-
opment of cognitive skills of students, the ability to
independently construct their knowledge, navigate
through the informational space, and think critically.
The method of projects develops in tourism students
studying, technological and informational competen-
cies, and creativity; stimulates intellectual activity,
develops communicative skills, helps to establish
interpersonal relations and master group work skKills.
For example, the theme of the project “Weekend
Tour: Tourism Day” (Table 1).

Case-study is a method of analysis of specific
situations, which enables the learning process to
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Table 1
Interactive methods of teaching for tourism bachelors’ training
Name The goal Practical realization The result
(%) . . “ .
= discussion “Personality . .
-g theoretical substantiation qualities that are important dsevee;okipns th.ﬁ sstgglcl:gt(i)(;r?ggl(ljc
0 of points of views on the for effective professional su port thgfrjown oint of view
2 profession’s peculiarities interaction with travel service PP on a given ?ssue
3 consumers” 9

simulation of real activity
in a specially created
problematic situation

business
games

business game “Organization
of effective professional inter-
action in the tourism industry”

the ability to make decisions
in the conditions of artificially
created conflict situations, to
defend their point of view, to
develop collectivism and team
member skills

collective discussion
and decision-making in the
process of sharing the ideas
within the group

ing

brainstorming “Conflict is <...>”

develops students’ ability to

generate new extraordinary

ideas of positive interaction
with clients.

forming an idea
of the problems’ peculiarities
in the field

round | brainstorm-

tables

round table “Conflict and
stressfull situations in the in the
field of tourism”

working on the “receipes” how
to prevent and deal with the
problematic issues

analysis of specific situations
which enables the learning
process to become more
practical

case-study

case “The professionals in the
field of tourism —
who are they?”;
case “Compromise
with the client”

development of students’ think-

ing flexibility, adaptability to any
situations in tourism, initiative,
independence in decision-mak-
ing and, at the same time, abil-
ity to work in a team, creative
approach to solving problems

of professional interaction

a system of training in which
students acquire knowledge
through projects’ planning
and implementation with the

project ‘Weekend Tour:
Tourism Day’,
project “Negotiations as a form
of business communication in

forms a positive motivation
for professional interaction,
reduces the number of diffident
students, ensures high effi-
ciency of forming the tourism

obligatory presentation of the
results

projects method

the field of tourism”

bachelors’ readiness for their
professional interaction with
tourist service consumers

become more practical for future tourism students,
and involves studying a variety of stiatuations related
to the production, management and other real situa-
tions, serious conflicts, problematic situations, acci-
dents that may occur during the professional activi-
ties of tourism industry employees. Case-study helps
to enhance the ability to spot the issues and make
effective decisions concerning the interaction with
customers. In addition, this method teaches students
to analyze and desighn algorithms of actions, which,
in their turn, motivate employees to act properly in
real life working situations. For example, the topic of
the case is “Compromise with the client” (Table 1).
Implementation of game techniques in the educa-
tional process will facilitate the realization of 1) the
reasonable combination of general, group and indi-
vidual forms of organization of the educational pro-
cess in higher education institutions; 2) rational appli-
cation of modern methods and means of training at

different stages of professional preparation; 3) emo-
tionality and effectiveness of pedagogical technolo-
gies usage.

Nowadays such methods of teaching as discus-
sions, business games, round tables, brainstorming,
method of projects and case-study are leading ones
s they enable active student’s creative work, creating
conditions for increased motivation and emotionality,
developing critical thinking, since they ensure more
efficient and effective prepare preparation of tourism
bachelors for their professional interaction with tourist
service consumers.

Thus, the use of interactive teaching methods
helps to improve the educational and studying process
in order to prepare a highly qualified professional in
the field of tourism, a person with an innovative way of
thinking, a competitive employee who is able to make
the right decisions, who owns such characteristics as
mobility, creativity, leadership, teamwork, etc.
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Fig. 1. Results of teachers’ questionnaires on the use of interactive methods in order to improve the level
of tourism bachelors’ preparation for their professional interaction with tourist service consumers (%)

In order to identify the rate of interactive teaching
methods usage during the preparation of tourism bach-
elors for their professional interaction with tourist service
consumers, we conducted a survey among teachers of
higher education institutions: Ternopil Volodymyr Hna-
tiuk National Pedagogical University, Lesya Ukrainka
Eastern European National University, Kyiv University
of Tourism, Economics and Law, International Univer-
sity of Economics and Humanities named after acade-
mician Stepan Demianchuk, Classic Private University,
Academy of Recreational Technologies and Law.

The questionnaires included questions about the
use of discussions, business games, round tables,
brainstorming, projects method and case-study during
the studying process.

The questionnaire analysis shows that among
85 surveyed teachers, the majority (90,01%) use dis-
cussions at classes to prepare students for their profes-
sional interaction with clients; 9,90% of respondents do
not use these methods.

The analysis of the teachers’ answers to the ques-
tion “Do you practice business games during the pro-
cess of tourism bachelors” preparation for their profes-
sional interaction with clients?” showed that 92,35% of
teachers answered “Yes”; 7,65% — “No”.

The findings of the questionnaire proved that 85,03%
of teachers use round table method during the tourism
bachelors’ preparation for their professional interaction
and 14,97% of respondents do not use.

According to the survey, 78,31% of teachers use the
method of brainstorming during the tourism bachelors’
preparation for their professional interaction with tour-
ism service consumers when 21,69% — don't.

Teachers’ responses about the use of case-method
during the tourism bachelors’ preparation for their pro-
fessional interaction with tourism service consumers

(k) Bunyck 8.2018

showed that only 30.44% of them apply this method and
69,56% — don't.

The responses of teachers about the use of the pro-
jects method during the tourism bachelors’ preparation
for their professional interaction with tourism service
consumers elicit the following: 50,27% of teachers — do
and 49,73% — don't.

Thus, the teacher questionnaires’ results enabled
to establish that top popular interacative method used
to increase the level of tourism bachelors’ readiness for
their professional interaction with tourist service con-
sumers are business games (92,35% of teachers use
them) and discussions (90,01% of teachers use them)
The least popular is case-method as it is used by only
30,44% of teachers (Fig. 1).

At the same time, teachers of higher education insti-
tutions noted that the use of interactive teaching methods
allowed students to improve their practical skills through
the achievement of professional tasks that transferred the
students to the real conditions of tourism activities. Master-
ing communicative strategies is aimed at tourism bache-
lors’ understanding of a role of their professional interaction
with tourism service consumers, promotes the professional
development of their personality and the implementation of
effective tourism interaction with customers.

The major benefits of using interactive methods were
outlined: simultaneous combination of individual and
collective activities, teamwork, the possibility of self-re-
alization; realization of age needs in independent and
practical activity; evaluation of results, their social signif-
icance; opportunity to see the results of their activities;
the possibility of modern technologies application both
by teachers and students; use of the World Wide Web;
result-oriented approach; the possibility of real interdis-
ciplinary integration; new opportunities for informal con-
trol over the level of students’ achievements, etc.
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However, the respondents share the opinion that the
use of interactive teaching methods means taking into
consideration these requirements:

— interactive interaction requires a certain change in
the work organization of the academic group, a signif-
icant amount of time to prepare both for students and
teachers. It is advisable to begin with the gradual “inclu-
sion” of individual elements of interaction, sparing the
time for students’ psychological adaptation;

—itis necessary to conduct a pre-orientation session
with students and to work with them on rules during the
studying process, to prepare them for the diligent prepa-
ration for their interactive lessons;

—the use of interactive teaching is not the final result,
but a means to achieve such a psychological atmos-
phere in the academic group which best fosters coop-
eration, understanding, and benevolence, provides an
opportunity to effectively implement the principles of
personality-oriented learning;

— suitable selection of interactive technologies in
accordance with the purpose, tasks, and content of the
class so that they are a peculiar mechanism for assimi-
lation and memorization of the material,

— while using interactive technologies the emphasis
is made on the content-procedural aspect of role plays,
its analysis (debriefing);

— in order to control the process and the result of
the use of interactive technology, the teacher must have
comprehensive knowledge of a specific topic, within the
scope of which the technology is used; emphasise the
importance of additional information (background) in
relation to the main information (object) in the content of
the lesson and the method of using interactive teaching
in the context of their learning; think over and plan les-
sons leaving the possibility to check and evaluate stu-
dent’s performance; plan and use interactive technolo-
gies, constantly motivating students to study, combining
the possibilities of internal and external motivation as
means of attracting attention during the classes, devel-
opment of cognitive interest, autonomy, student’s crea-
tive activity, developing their responsibility, etc.;

— if the use of an interactive model in a particular
case results in poor results, you need to review if the
strategy is appropriate and be careful about its usage
[8, p. 212-213].

Consequently, interactive teaching methods enable
the formation of tourism bachelors’ readiness to their
professional interaction, namely: the ability to adjust
to work in groups, express their thoughts logically and
clear, come up with their own ideas and help to shape
other students’ thoughts and the topics of projects,
predict the consequences of the made decisions; the
ability to establish personal contacts, exchange infor-
mation, effectively manage the activities and time; read-
iness to take responsibility for the group’s work, make
non-standard decisions.

Conclussions. Drawing the conclusion, we would
like to mention that the introduction of interactive

teaching methods is one of the important areas to be
improved in the tourism bachelors’ program and a pre-
requisite for the skills’ formation for effective profes-
sional interaction with tourism service consumers. The
use of interactive teaching methods during the tourism
bachelors’ preparation in higher educational institu-
tions increases the level of motivation and self-reali-
zation of the student, develops creative and commu-
nicative skills, forming a successful professional in
the tourism industry. At the same time, it should be
borne in mind that a set of interactive methods and
their combination should be an open mobile system
that will actively respond to relevant changes in other
systems (exploring and introducing new pedagogical
and information technologies, development of tourism
business, educational reforms, etc.).

Further research is required to study the design of
information and technology support and the expansion
of interactive tools for tourism bachelors’ preparation for
their professional interaction with customers.

REFERENCES:

1. BbapaHtok O. IHHOBaUiViHi MeToAn BUKNAAaHHS
aHrnincbkoi moBu y BH3. BceykpaiHcbka AucTaHLiliHa
HayKOBO-NPaKTUYHOI  KOH(DEPEHLIA 3  MKHapPOAHOH
yyacTio. Xapkis, 2014. C. 11-14.

2. Bebirotckuii /1. Megarornyeckas ncuxonorus. M.,
1991. 480 c.

3. TywuH HO. NHTepakTuBHbIe METOAbI 00yYEeHNS B
BbICLIEN wWkone. [ybHa: ncuxonor. xypHan MexayHa-
POZH. YHVBepcuTeTa Npupoabl, 06LWecTsa 1 YeroBeka.
2012. Ne 2. C. 1-18.

4. [Onwko O. TeopeTuyHi 3acaan ¢hopmMyBaHHS
npocpeciiiHoi B3aemogii haxiBuiB 3 Typu3My 3i CMOXW-
BayaMu TypucTuuHuUx nocnyr. Ne 3. HikuH: HAY imeHi
M. lorona, 2013. C. 22-25.

5. 3akopgoHeub H. MoxmBocTi peanisauii nepe-
[OBUX ifei WBeelilapcbkoro AOCBigy NpodiecinHoi nig-
rOTOBKM MaibyTHIX thaxiBuiB cdepu Typusmy Yy BULLUX
HaBYa/IbHVX 3aknagax YkpaiHu. Haykosi 3anuckun THY
iMeHi B. MHatioka. 2012, Ne 3. C. 136-144.

6. Kawnes C. CoBpeMeHHble TexHOsorMy negaro-
rmyeckoro npouecca. MuHck, 2000. 95 c.

7. Kalwwnes C. TexHoNorua nHTepakTMBHOro obyye-
HuA. MuHck, 2005. 196 c.

8. Koxyuwko C. BUKOPUCTaHHS IHTEPAKTUBHMX TEX-
HOJIOri B cUCTEeMi NiArOTOBKM (haxiBLiB TYPUCTUYHOTO
6i3Hecy Ao mpodieciitHoi B3aemogji. BicHuk [Hinpone-
TPOBCLKOrO YHiBepcuTeTy iMeHi Anbthpega Hobens.
2016. Ne 2 (12). C. 209-214.

9. MometyH O. CyyacHWin ypoK: iHTEPaKTVBHI TeX-
Hosorii HaByaHHSA. K., 2004. 192 c.

10. Cenesko I. CoBpeMeHHble 06pa3oBaTesibHble
TexHosnorun. M., 1998. 256 c.

11. Ciukapyk O. IHTepakTuMBHI MeTOoAM HaBYaHHSA
Y BULLIA LWIKOMI. YH-T eKOHOMikK Ta npaBa «KPOK». K.,
2006. 88 c.

12. CmonkuH A. MeToabl akTMBHOTO 0byueHusi. M.,
1991. 176 c.

13. CrynuHa C. TexHonoruy UHTepaKkTMBHOrO 006y-
yeHusi B BbICLLEl Wwkone. Capatos, 2009. 52 c.

133




