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In the paper it is emphasized that modern peda-
gogical technologies are the tool to form a wide
range of competencies in the field of teaching
a foreign language. The basic principles of the
research are historical, systematic and compara-
tive methods, institutional and structural-func-
tional approaches have been used. The subject
of the study is the theoretical, methodological
and practical questions in the field of teaching a
foreign language. The importance of teaching a
foreign language of future specialists is revealed.
Foreign language learning and teaching have
undergone a significant paradigm shift as a
result of the research and experiences that have
expanded the scientific and theoretical knowl-
edge base on how students learn and acquire
a foreign language. It has been shown, that
language teaching has experienced numerous
curricular innovations in response to the impor-
tance of providing students with opportunities to
acquire and practice the foreign language in con-
textualized and meaningful language communi-
cative tasks at all stages of the second or foreign
language acquisition process. The authors point
out that, the issue of methodological principles
and models of using a foreign language as a
language of instruction in obtaining higher pro-
fessional education does not find sufficient cov-
erage in the pedagogical literature. It has been
defined that a detailed study of the European and
international experience in organizing the training
process through the use of English as an educa-
tional platform for attracting international teach-
ing staff and expanding the educational space
for higher education is required.As a result of
the study, the main problems of teaching English
have been pointed out.
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Y cmammi po3enisidarombscs Mpob/iemMu BUK/a-
OaHHs1 IHO3eMHUX MO8 y BuUWaX, M0B’s3aHi
3 Has4a/IbHO-MemoOUYHUM  3abe3MeyeHHsIM,
opeaHisauiero Has4a/lbHo20 rpoyecy. [pedme-
mom OOC/IIONEeHHSI € meopemuyHi, MEmMOOUYHI
ma npakmuyHi MUmMaHHs y 2asysi Buk/iadaHHsI
IHO3eMHOI' MOBU. PO3KpUMO 3HayeHHs1 BUK/IA-
0aHHs1 iHO3eMHOI Mosu MalibymHiM ¢haxisysim.
BusyeHHss ma BuKiadaHHSI IHO3EMHUX MO8

3a3Ha/I0 3Ha4YHOI 3MIHU napadusMu BHAC/TIO0K
oocnioxeHb | 00csidy, siKi PO3WLPU/IU HayKOBO-
meopemuyHy 6a3y 3HaHb W000 MOoeo, sIK Cmy-
0eHmu Has4arombCsi ma 3006yB8aromb iHO3EMHY
Mosy. [MokasaHo, W0 BUK/IA0aHHSI MOBU 3a3Ha/10
yuc/IeHHUX HOBOBBEOEHb Y HaBYaHHI y BioroBiob
Ha BaX/1uBICMb Ha0aHHS1 y4HIM Moxyiusocmel
onaHosysamu ma npakmukysamu iHO3eMHy
MOBYy B8 KOHMEKCMYya/li308aHUX | 3MICMOBHUX
MOBHUX KOMYHIKamMUBHUX 3aB0aHHSIX Ha BCIX
emanax rpoyecy 3acBOEHHST Opy20i Yu iHo3eM-
HOI MoBU. ABmopu onucyroms 0esiki MPUHYUNU,
CripsAMoBaHi Ha PO3BUMOK  iHMesieKmyasibHO-
mBopY020 NMomeHyiasty ghaxisyst y npoyeci iHWo-
MOBHOI 0Cc8imul.

Y cmammi nidkpeciremscsi, WO Cy4acHi neoa-
202i4Hi mexHosioali Bucmymnaroms  IHCMpyMeH-
mom ¢bopMyBaHHs1 WUPOKO20 Criekmpy Komrie-
meHyiti y cgbepi MiKKY/IbMYpPHOI  KOMYHIKayj.
Peanizayisi yux npuHyunis 8 ocsimHLOMy npo-
Yeci sully Cripusie egheKmusHOMY (hopMyBaHHHO
momusayitiHoi 20mosHOCMI 00 Hag4aHHs i Mpo-
¢beciliHoi disiibHocmi. AHasli3 3a2a/lbHUX i npo-
checiliHux KommnemeRyili nokasye, wjo oepxasi
rompi6eH ¢haxiseyb, 30amHuli npoaHasizysamu
3HauHi NPo6/IeEMU HaWOo:20 cychinbemea, 3Halimu
opaaHizayiliHi pitueHHs: ma 2omosull 6pamu Ha
cebe BionosioasibHicmb 3a HuUx, 0ompumysa-
mucs emuyHux YiHHocmed. Asmopu 3a3Ha-
yarome, WO NMUMAaHHsI MEMOOUYHUX MPUHYUII8
i Modeneli BUKOpUCMaHHS IHO3EMHOI MOBU 51K
MOBU Hag4aHHs 1id Yac ompuMaHHsi BULYOI rpo-
¢heciliHoi ocsimu HedocmamHbO BUCBIM/IEHE
B nedazoaiyHili nimepamypi. BusHadeHo, wWo
rompi6éHo demasibHe BUBHEHHS €BPOMNeEliCbK020
ma MiKHapOOHO20 00CBIdy opaaHisayjii Hag4a/lb-
HO20 npoyecy 3a O0MOMO20t0 BUKOPUCMAHHSI
aHesitickkoi MoBU K OCBIMHBOI M/1amgbopmu
071 3&/TyYeHHs1 MXKHAPOOHUX BUK/1a0aui8 | po3-
WUPEHHSI OCBIMHBO20 Npocmopy 0/1s1 BUWOI
ocsimu. Takum YUHOM, ghopMyBaHHs1 NPoghecil-
HUX ma 0cobucmicHUX sikocmel, OOHIEO 3 SKUX
€ npocgpeciliHa 8idnosioanbHiCMb, € BaX/IUBOH
coyia/ibHOK ma OepXKasHOK0 BUMO20H0 00 BULYOI
ocsimu y npoyeci nidcomosku MalibymHb020
KepisHUKa.

KniouoBi cnoBa: Buk/iadaHHs  aH2/ilicbKol
MOBU, Memodo/I02i4Hi MPUHYUNU, MOBHI KOMYHI-
KamusHi 3aB0aHHs1, pogbeciliva ma MopasibHa
sIKICMb, yrpas/liHHSA, CyqacHi nedazoeidHi mex-
Horoeil.

Formulation of the problem. Good knowledge of
a professional foreign language for modern special-
ists is one of the conditions for successful work. New
educational paradigms related to vocational training
and competencies are being created [1-3]. Already
a considerable time in the framework of the compe-
tence approach, one of the leading ones in the field
of education, intensive studies of theoretical models
of foreign language communicative and professional
competencies are being conducted [4, p. 234; 5],
revealing the psychological and pedagogical mecha-
nisms of development [6-8], in which communicative
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and professional competencies are defined as one
of the aspects of human competence, ensuring the
receipt and processing of information [9, p. 63], the
ability to create meanings, determining the potential
property of each language for constant modification
in response to changes.Intensive social-economic
development in Ukraine caused some changes in
modern society. Nowadays, the change in priorities
which aim is to obtain material benefits and high
social status, the depreciation of moral values, which
indicates the moral crisis in modern society, is most
clearly seen. Thus, the problem of preparing a future
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specialist in a higher educational institution is one of
the most important in the system of higher education.
Higher education is faced with the task of preparing
a specialist with professional and moral qualities that
meet the requirements of society.

The analysis of general and professional compe-
tencies shows that the state needs a specialist who is
able to analyze significant problems of our society, find
organizational solutions and is ready to take respon-
sibility for them, to adhere to ethical values. Thus, the
formation of professional and personal qualities, one
of which is professional responsibility, is an important
social and state requirement for higher education in
the process of preparing a future manager.

Analysis of recent research and publications.
Language education, its current state and prospects
for Ukraine, language policy in the field of educa-
tion are constantly being discussed in the pedagog-
ical community. The central components that are
changed during the last years are being discussed as
well. They are, first and foremost, the personality and
professionalism of the teacher, the linguistic examina-
tion education as additional education. On the other
hand, there are innovative technologies, that came to
the educational process, new authentic guides, new
social issues, student’s practice.

Problems of English language training of univer-
sity students were analyzed in the scientific liter-
ature (I.A. Solomakh, G.S. Popova, G.A. Sumina,
N.Yu. Ushakova, T.I. Koshelev, N.Yu. Khlyzova,
O. Talbberg, R.M. Felder, B. Stappenbelt, S. Bar-
rett-Lennard, K. Haycock, F. Malhouser, M. Chase,
M. Raymer). All these researchers also confirm the
fact that the English-language training of students
technical profile does not always meet modern
requirements.

Formulation of article objectives. The prob-
lem of formation of English competence of students
of management has some contradictions: the first
contradiction lies between the theoretical and the a
practical approach to the problem from everyone who
is affected by this problem; the second is between
the understanding by a modern specialist neces-
sity of knowledge of English and his actual level of
knowledge of the language; the third one is between
understanding the need to use multimedia and Eng-
lish teaching technologies with the use of Internet
resources and the absence of anychanges in the
planning of the educational process, the formulation
of new tasks, clarification the goals of each level of
education, and in developing a systematic approach
to using multimedia learning tools, creating new,
more modern and effective technologies and teaching
methods. V.A. Abchuk, M.T. Gromkova, O.L. Gelikh,
Yu.N. Dulin, D.V. Chernilevsky and others also point
to the update of the content of education and the con-
cepts of training managers. Thus, we can talk about a
paradigm shift education, which, in turn, changes the

leading goals and content of the educational process,
the rejection of established stereotypes, conserva-
tive systems, the transition to more dynamic, flexible
structures that quickly respond to changes in the sur-
rounding global space.

As for the managerial profession, there are some
difficulties associated with the fact that the science
of management is relatively young and the manage-
ment professionalism is at a stage of development
and formation. This fact has a significant impact on
the training of specialists: a definition of the psycho-
logical type of trainees is needed, and that fact influ-
ences the selection of the content of the subject and
the organization of the educational process.

The new content of the subject requires that
teachers manage knowledge (grammatical rules
and language information), skills (listening, speak-
ing, reading, writing), attitude (moral values), literary
evaluation and communicative learning activities.
This is indeed a difficult approach compared to tradi-
tional types of work. David R. Carless offers goal-ori-
ented content, presenting it as an integral system
for improving the quality of teaching, learning and
assessment. The goal-oriented content provides the
structure through which students go towards a spe-
cific goal, actively fulfilling learning tasks taking into
account the common European competences of for-
eign language proficiency.

The purpose of this article is to present methodo-
logical materials that provide an aspect of teaching a
foreign language, which is commonly called “learning
the language of a specialty or the language of profes-
sional communication. Aspects or integrated parts is
a direction of student work, usually determined by the
students themselves, corresponding to different lev-
els of learning and communication tasks [4, p. 105].

Outline of the main results. Thematic area of the
aspects is a variety of business areas and areas of
intercultural communication. The aspect has purpose
to help students develop intercultural communica-
tive competence to realize professionally significant
competencies. English is an important component
that ensures the effectiveness of the implementation
of the portfolio. Each aspect is made in the form of
training sections. For each section, a topic is selected
and a lesson is planned that integrates the practice
of developing listening, speaking, reading and writ-
ing skills, as well as grammatical and lexical aspects
in the context of the topic. All these aspects focuses
on the personal activities of students. In addition, the
teacher must be sure that declarative-vitagenic, cog-
nitive-research, literary-analytical and existential ele-
ments are integrally embedded in each training sec-
tion through suitable (adequate) activity and material.
Since the key concept of the research is the centering
of studies on the professional interests of the trainees
and the local government, an educational-methodical
complex was selected. It should contain a case-study
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(authentic cases from management practice). This
thematic area is an interesting and productive basis,
corresponding to the knowledge and understanding
of future managers, as well as a fairly high level of
English proficiency. Thus, learning is relatively easy
to focus on the use of a foreign language for profes-
sional purposes. In addition, students of this level
already possess communication skills, experience
and are ready for such work.

Students should take great responsibility for their
activities, as well as have the freedom and authority to
make decisions about their studies, learn to set goals
and evaluate their progress, set their own criteria.
Moreover, it is possible to encourage students to work
together and provide feedback both with each other
and with the teacher. It is especially important that
they feel responsible for their learning, use their abil-
ity to communicate in English, and strive to improve
their communication skills. Thus, learning should be
flexible, and students should become active actors
in the educational process, not passive recipients of
ready information. In this context, the level of forma-
tion of the necessary skills and abilities is a product
of the students’ own actions, which is based on their
vitagen experience and interests. At the same time,
the teacher — coach performs many other functions:
helps students develop awareness of learning goals,
choice of material, analyzes the needs of students,
delegating responsibility for making decisions and
engaging in an interactive educational process.

The main aspect includes the “Market Leader”
educational methodical complex pre - intermedi-
ate level (corresponding to B1). This complex was
designed for students of 1-2 courses (I-Ill semes-
ters) [6]. The name of the complex itself can moti-
vate students to achieve a higher level of profes-
sional and communicative competence. The next
aspect consists of the intermediate “Market Leader”
educational methodical complex (B1-B2). This
course wasdeveloped for students of 2—3 courses
(IV=VI semesters) [7]. In addition, a special course
“Basics of Cross/Intercultural Management” is intro-
duced in the llI-1V semesters.

Some additional questions and practical tasks are
from the educational study book by S.P. Myasoye-
dov “Basics of cross-cultural management: how to do
business with representatives of other countries and
cultures” [5], as well as the study guide LMEnglish,
S. Lynn “Business across Cultures. Effective Com-
munication Strategies [9]. This course contributes to
a deeper and more complete understanding of the
sections of textbooks “Market Leader”, as it helps to
connect theory and practice and, thus, to implement
the theory “in action”, consciously solving problems
both in the intra- and in the intercultural environment.
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This supplimentation is consistent with the approach
of “action learning in cooperation” (cooperative action
learning) and contributes to the further development
of intercultural communicative competence. During
the V-VI semesters, in addition to the educational
guide “Market Leader”, a course “Public Relations” is
introduced. The intermediate level is supplemented
by the formation of special speech skills. The purpose
of this course is to familiarize students with the types
of communication and techniques of writing and com-
piling speeches, presentations, promotions, their lex-
ical and grammatical features, and forming the ability
to influence other people. The choice of this direction
is due to the growing need to succeed in a compet-
itive environment where you need to be heard. It is
the communication theory that makes it possible to
establish connections between various sectors of
society, between a firm and a client, between produc-
ers and consumers.

In order to develop and improve the skills of trans-
lation, especially from Ukrainian into English, stu-
dents are offered various additional material selected
by the teacher. In particular, the material from the
textbook V.V. Kabakchi “The Practice of English Inter-
cultural Communication” is used. The purpose of the
book is to teach the use of English in communication
with representatives of foreign cultures. The book
is intended for professionals who need fluency in
English as a means of intercultural communication.
Starting from the Il semester, students are offered
an independent reading of special literature related to
the topic of business, followed by a discussion of the
features of doing business in organizations of various
types, interpersonal relationships, training and the
development of young managers and managers, etc.
Together with this, students become familiar with the
literature of the countries which language they study.
Assessment of knowledge and skills of students is
carried out with the help of testing materials attached
to educational and methodological complexes, as
well as during tests and exams, in accordance with
the curriculum. Students can prepare different pres-
entations on the topic they chose, take part in confer-
ences of various levels held in foreign languages with
the subsequent publication of articles and reports in
collections of conference materials.

Outline of the main results. Thus, having
obtained empirical data on the contingent of students
and identifying the main pedagogical tasks and meth-
ods for their implementation, we were able to fill the
aspect of teaching English with professional-oriented
content that most closely matches the psychological
type of student managers and develops intercultural
communicative competence in order to implement
professional communication.
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